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Source:Computerworld Circulation Database 2002

Geographic distribution

Keeping abreast of the best enterprise solutions in a rapidly changing market is a top priority
for Computerworld’s readers. They are their organisation’s IT gurus, people responsible for implementing the IT
strategies developed by their CIOs & CEOs, including the evaluation, recommendation and purchase of new
technologies and products. For this reason Computerworld focuses on providing news and information that assists IT
managers in the decision making process; what to evaluate, what to recommend and what to purchase.
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Other
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Computerworld reader’s job classification

Source:Computerworld Circulation Database 2002

IT leaders don’t just
read Computerworld

They use it.

“With every article in every issue of Computerworld we first ask one
question; ‘Is thisuseful to IT management?’
If the answer isn’t yes,  then the story doesn’t run.”
— David Beynon, Editor-in-Chief, Computerworld

Circulation 
10,425 (CAB Audit September 2002) 

Each issue of Computerworld is read by an average of 3.6 people, giving a total readership of over 37,500.
Source: Computerworld Global Subscriber Survey: Australia. Conducted by Lonsdale MPG





“The average Computerworld reader spends more than $1M annually on
IT products and services.” 
SOURCE: Quadrant Research, released 2001
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Source: Computerworld Circulation Database & IDG Contacts Database 2002
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Computerworld Industry classification

» Computerworld’s Demographic Audit makes it the
only Australian IT publication to have signed audit
forms confirming the job titles, industries and
geographical breakdown of its readership. This
gives advertisers a guarantee that they are
reaching the right demographic.

*Source: IDC Research
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Computerworld

Issues read

Computerworld’s reader loyalty translates into more effective advertising
SOURCE: McNair Research 2002
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Readers are using the publication to find out 
more about what's available.  This is the ideal 
environment for successful product-oriented 
advertising campaigns

Best publication for information 
about new products and services?
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SOURCE: McNair Research 2002
» Computerworld’s dedication to providing IT

managers with the information they need to do
their jobs has led to it being consistently rated the
best read IT weekly among  the field three years
running as the best source of information about
new products and services.



Magazine Specifications 

CIO and CIO Government
All IDG Magazines accept material only in an electronic format
Trim Size: 275mm x 205mm
Type Area: 260mm x 185mm
Double Page Spread (Trim Size): 275mm x 410mm
Double Page Spread (Type Area): 260mm x 386mm (All double page spread ads should
be supplied as separate left and right hand pages)
Bleed Size: 5mm on all sides
Gutter Allowance: 16mm
Column Depth: 260mm
Column Widths: 1 col = 58mm

2 col = 125mm
3 col = 185mm

Space Between Columns: 6mm

Computerworld
Trim Size: 300mm x 235mm
Type Area: 280mm x 215mm
Double Page Spread (Trim Size): 300mm x 470mm
Double Page Spread (Type Area): 280mm x 430mm (All double page spread ads should
be supplied as separate left and right hand pages)
Half Page: 135mm x 215mm
Bleed size: 5mm on all sides
Gutter Bleed Size: 10mm
Screen: 4-colour process
Column Widths: 1 col = 50mm

2 col = 105mm
3 col = 160mm
4 col = 215mm

Material Requirements
› IDG only accepts advertising material sent as a PDF 1.3 (Acrobat 4) or Indesign, file

distilled to IDG specifications (IDGs distiller settings can be emailed on request). Files can
also be distilled to 3DAP guidelines. The PDF file must be generated by Adobe Acrobat
Distiller, not directly by an application or PDF writer. Postscript type 1 or type 2 fonts only
to be used. IDG does not accept TrueType fonts. All images used in producing the PDF
MUST be CMYK not RGB. PDFs must be press optimised not print optimised. Remember
to set to Knockout, a good rule is “When in doubt, knock it out”

› It is recommended that black type be made up using process black NOT 4 colour.
› A colour iris or chemical proof must be supplied.
› Documents must be set to the correct size and in the case of a full page must include 5mm

bleed on all sides.
› PDF files cannot be altered in any way by IDG, all changes must be done by the client prior

to dispatching. IDG cannot be held responsible for the reproduction of adverts if the
original material used was of a low resolution or if RGB colours or TrueType fonts were
used, All CDs and zips must be clearly marked and should be accompanied by material
instructions. IDG cannot be held responsible for the storage of unmarked CDs or zips.

› IDG accepts pdfs in a variety of ways, email (we can accept any size file), we can download
from your ftp site with the necessary passwords etc, we take CDs and pdfs sent via
QuickCut. Unless specified CDs will not be returned.

All disks/CDs to be delivered attention of: The Co-ordinator of the specified magazine or
email PDF’s to cheryl_podda@idg.com.au or rachael_rodwell@idg.com.au

All advertising material to be delivered, attention of: The Co-ordinator, Computerworld or CIO.


