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Why ARN?

ARN provides the reseller community with the vital news, information and 

analysis they require to grow their business successfully.  As the premier 

provider of information to the Australian IT channel for more than 14 years, 

ARN strives to be both an advocate and voice of the channel community.  

It is for this reason that resellers trust and therefore turn to ARN fi rst.

ARN’s dedicated team of 7 local journalists provide content and 

information specifi cally for the Australian IT channel in order to provide 

the most relevant and up-to-date information to our readers. ARN is 

the established forum for the channel community and has developed a 

strong and loyal readership. ARN has earned its leadership position as 

the number one IT channel opinion-maker and thought-leader.  ARN is 

received and read regularly by more channel professionals than any other 

IT publication in Australia.  In GfK’s August independent study of senior 

channel professionals 77% chose ARN as their #1 source to improve their 

channel business success.

As the voice of the IT channel, ARN is constantly evolving alongside this 

dynamic market.  More than ever before ARN is investing across its full 

range of products to provide readers with the information they require to 

be successful in business.  These innovative product lines also provide 

valued marketing partners access to both the audience and editorial 

environment second to none in the channel market.  

Only ARN offers its partners access to the core of the channel via a rich 

mix of truly integrated media via print, online, email newsletters, events, 

custom publishing, roundtables, research, lead generation programs, 

zone developments and more.
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What differentiates ARN?

#1 in Circulation: 
ARN is the highest circulating channel publication delivering more 

channel professionals than any other audited channel publication 

(11,012 Sep-05 CAB Audit)

#1 in Quality:  
ARN’s greatest asset is the readers we reach.  The emphasis is on the 

quality of reader and the qualifi cation of channel companies.  The charter 

is to reach the most senior person (MD, CEO, Chairman, Director) in 

EVERY reseller and channel organisation in Australia.

 

#1 in Editorial Quality: 
With 7 local journalists no other channel publication can match up to the 

calibre of local coverage of the IT channel in Australia.  This provides 

advertising partners with the most relevant editorial environment in which 

to deliver their message.

#1 in Frequency: 
Only ARN invests in a weekly frequency in order to deliver the most 

timely in-depth news and analysis to our readers. Advertising partners 

can be assured that ARN’s readers not only receive but actually read the 

publication regularly due to the timely nature of its delivery.  
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Who are ARN readers?

ARN’s readership is based on reaching senior level professionals in 

the channel community across Australia.  This qualifi cation is based on 

the Inform Information Technology Industry Classifi cations (IITIC) and 

is an open industry standard classifi cation.  IITIC serves to accurately 

classify all IT reseller and service organisations based on their business 

activities. This standard is freely and widely disseminated for adoption by 

all relevant parties, including IT vendors, distributors, resellers, service 

providers, consultants and market research fi rms.

ARN’s reader breakdown is as follows

Traditional Dealers: 16%

IT Distributors: 15%

Corporate Dealer: 10%

VAR: 10%

Service Provider:  8%

Independent Retailer:  9%

Mass Merchant:  9%

System Integrator:  7%

Hardware Vendor:   6%

Software Developer:   5%

Mail Order:  3%

Software Vendor:  2% 

ARN’s circulation strategy guarantees that the most senior person (MD, 

CEO, Chairman, Director) in EVERY reseller and channel organisation is 

receiving a copy of ARN.  ARN’s circulation strategy also ensures that 

those additional managers who infl uence the signifi cant buying process 

of IT products, is also receiving ARN.  This guarantees that all buyer 

infl uencers within the channel are reading ARN.

Senior Management 60%

Sales Management 20%

Technical Management  9%

Marketing Management  7%

Other Management Position 4%
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ARN circulation fi gures

ARN’s Circulation is CAB audited and over the past 6 audit periods ARN 

has grown 10%.  This stable and developing readership fi gure proves 

ARN’s commitment to its audience and their loyal following.  As the 

channel is a dynamic in its population, ARN tracks new and replacement 

companies to ensure we reach every reseller and its decision makers.

CAB Audit History
Mar-03 10,256

Sep-03 10,279

Mar-04 10,484

Sep-04 10,911

Mar-05 11,131

Oct-05 11,012

The right market. The right audience. The most effective buy.
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Are people reading ARN?

YES!  According to third party research conducted by GfK Australia not 

only is the channel community reading ARN, but it is reading ARN on a 

regular basis. In fact, GfK found ARN to be the #1 preferred publication in 

the channel market.

Channel Readership Research
GfK’s readership research is designed to better understand channel 

information sources. The samples are drawn from GfK’s Universal 

Database, which is recognised as the most comprehensive database 

of reseller companies operating in the Australian IT channel.  The 

respondents consisted of senior level contacts within branches of 

companies operating in the IT Channel.  In August 2005, GfK conducted 

a readership study with results outlined below:

Publications the channel receive

ARN  92%

CRN 60%

Publications the channel read regularly

ARN 80%

CRN 38%

ARN is read regularly by more of the channel than any other IT magazine.

Single choice of publication – ARN vs. CRN

ARN 77%

CRN 14%

ARN is overwhelmingly favoured against CRN as a single source of 

information to improve channel business success.
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Stand alone publications

ARN Home
In April of 2004, ARN launched ARN Home in order to provide ARN’s 

readers with the market opportunities for resellers wanting to enter 

the digital home space and the tools for selling home entertainment 

technologies. While ARN Home’s fi rst issue concentrated on setting the 

scene for a newly emerging market, future editions of ARN Home will 

continue to provide a comprehensive view of key product categories that 

are fuelling the revolution. In addition to reaching ARN’s 11,000+ readers, 

ARN Home will be sent to 1500 carefully researched non-traditional IT 

resellers who specialise in home entertainment.  For additional information 

a separate media kit is available upon request.

Distributor Supplement
ARN’s Distributor Supplement is the only comprehensive guide 

highlighting the major distributor players in the Australian IT market.  

Distributors are invited to submit a company profi le and colour logo to 

include within this stand alone supplement which also includes editorial 

coverage of current market conditions.

The ARN Distributor Supplements are a valuable business resource used 

as an ongoing reference for future business decisions.

The cost to include a company profi le and colour logo is $300.
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Integrated media opportunities

Sponsored events
Companies can partner with ARN at exclusive events targeting the IT 

channel.  As premier sponsors of these events companies can brand 

themselves with ARN alongside independent and valuable information 

created to benefi t their channel partners.  Events offer face-to-face 

contact with your customers, lead generation for ongoing sales, 

educational opportunities and big picture thought leadership positioning.

Partner with ARN for

• Research-based breakfasts or lunches

• Technology reviews to include market analysis

• Seminars / full day or half day

• Roundtables discussions combined with editorial write ups

Custom publishing
ARN offers a full service option for companies that want to reach the 

channel via publishing options. Custom publishing means marketers 

can comprehensively deliver information about their company, about 

their technologies or about their product areas within the authority of an 

editorial environment.  Custom publishing fulfi ls branding and awareness 

objectives, but can also deliver specifi c marketing messages and 

solutions in a credible and effective way.  It’s the comprehensive way to 

position your company with authority.

Benefi ts to Custom Publishing:

• Promote key channel initiatives to Australia’s IT industry. 

• Present business opportunities and partnership options to channel 

partners.

• Inform customers about technology and service solutions. 

• Educate customers on technology updates and product 

announcements.

• Demonstrate user profi les and success stories.

• Position thought leadership for your company.

• Develop strategic marketing collateral for your partners.
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ARN Online

ARN Online
ARNnet is the #1 preferred online news service for the IT channel (GfK 

2005). It provides the channel with real time information on the local 

Australian IT channel market and adds a global perspective from IDG 

news services worldwide. 

ARNnet Traffi c Stats 6-month average

Page Impressions:  106,192

Uniques:  32,276

Doubleclick reporting

Run of site sponsorship 
Sponsorship within ARN.net includes a rotation of boomboxes, banners 

and tiles.  ARN offers a maximum of 7 exclusive sponsorships providing 

maximum exposure to ARN’s uniquely qualifi ed online audience.

Run of Site  Monthly Sponsorship

Rate:  $4000+GST

Sponsorship of ARN Daily
Top sponsorship / Boombox Creative

Total subscribers: 12,334

Monthly Rate: $5000

Bottom sponsorship / Banner Creative

Monthly Rate: $2500

Sponsorship of ARN Targeted Email Newsletters
ARN offers online subscribers information packages tailored to their 

specifi c channel business needs.  These well established weekly email 

newsletters provide resellers with targeted news and product information 

on a weekly basis.  

Exclusive monthly sponsorship is available for the following weekly news 

services.  The monthly rate is $5000

Newsletter Subscribers

Whitebox 1800

Networking 3125

Storage  2313

Security 1336

ARN Home 1076*

Mobility & Wireless 945*

*New services as of July 2005
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Custom online

ARN Zones

Focused content from ARN and a leading technology provider,

Zones combine a mix of ARN and partner content and will have a 

standout design as part of the ARN web site. The goal of Zones is 

to present the sponsor’s important case studies, white papers and 

other content pieces in front of the ARN audience thereby creating an 

environment for the sponsor to be a leader in their category.

Zone Content

• ARN news content relevant to the topics and themes of the Zone 

•Partner/Sponsor content: Sponsors provide:

Case studies — links within the Zone link to case study reports

White papers — white paper downloads offering data capture 

opportunities

Product downloads/demos — download product demonstrations within 

the Zone

Sponsor in the News — is a collection of your most recent press releases

Online Polls — run polls enabling you to gain a better understanding of 

your prospects.

Sponsorship Details

• Exclusive ownership of all advertising spots in your Zone

• Lead generation programs can be built into Zones

• Receive contact information* for potential customers that download your 

White Paper and Case Studies

• Promotion of your Zone to a targeted audience via Web site and email 

promotion.

• Create 5 customized registration questions capturing specifi c targeted 

information.

ARN Distributor Supplement — Online Edition

The searchable online ARN Distributor Directory allows channel 

professionals to locate products by product category, distributor and 

vendor. Users of the guide are able to link to a distributors exclusive 

section on ARNnet and directly through to the distributors website. 

In addition to company profi le information distributors can also list all 

upcoming events. 

Search of the distributors guide will be available from all ARN Web pages. 

Listing includes your logo.

The associated cost to be included in the print version is $300 and to 

receive this additional exposure online the cost is $500.
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Custom online

Download programs
Lead Generation

Turn information seekers into qualifi ed leads. ARN can provide lead 

generation capabilities via ARNnet. Promotion of featured content 

— which could include white papers, custom published specials, product 

information, audio or video casts — will be provided across the ARNnet 

website and in emails. These promotional graphics and text links will drive 

people to a sign up page to access the promoted content where they are 

then asked to register their details.

Based on these responses, the appropriate leads will be provided to the 

client.  After fi lling out the registration form, readers will then have access 

to the content provided by the sponsor.
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Features list

ISSUE DATE PRODUCT  ARN HOME BOOKING  MATERIAL 
 FEATURE  DEADLINE DEADLINE

January 18, 2006 Networking  4 January 2006 11 January 2006

January 25 Notebooks   11 January 18 January

February 1 Storage  18 January 25 January

February 8 Printers   25 January 1 February

February 15 Wireless   1 February 8 February

February 22 Security  ARN HOME 8 February 15 February

March 1  UPS/Power Management   15 February 22 February

March 8 Mobile Computing   22 February 1 March

March 15 Monitors   1 March 8 March

March 22 Software   8 March 15 March

March 29 Notebooks   15 March 22 March

April 5  Networking   22 March 29 March

April 12 Security   29 March 5 April

April 19 Printers   5 April 12 April

April 26 Document Management  ARN HOME 12 April 19 April

May 3 Storage   19 April 26 April

May 10 Mobile Computing   26 April 3 May

May 17 Components  3 May 10 May

May 24 Projectors   10 May 17 May

May 31 Networking   17 May 24 May

June 7  UPS/Power Management  24 May 31 May

June 14 Security   31 May  7 June

June 21 Storage  7 June  14 June

June 28 Servers ARN HOME 14 June  21 June

July 5 Mobile Computing   21 June  28 June

July 12 Wireless   28 June  5 July

July 19 Monitors  5 July  12 July

July 26 Security   12 July  19 July

August 2 Notebooks   19 July  26 July

August 9 Storage  26 July  2 August

August 16 Software/Data Management 2 August 9 August

August 23 UPS/Power Management  9 August 16 August

August 30 Components  ARN HOME 16 August 23 August

September 6 Printers   23 August 30 August

September 13 Projectors   30 August  6 September 

September 20 Wireless  6 September  13 September 

September 27 Servers   13 September  20 September 

October 4 Storage   20 September  27 September 

October 11 Security   27 September  4 October 

October 18 Document Management   4 October 2006 11 October 

October 25 Networking  ARN HOME 11 October  18 October 

November 1 Printers   18 October  25 October 

November 8 Wireless  25 October  1 November 

November 15 Document Management   1 November  8 November 

November 22 Software   8 November  15 November 

November 29 Storage   15 November  22 November 

December 6 Security   22 November  29 November 

December 13 Networking   29 November  6 December 

December 20 End of year product roundup  6 December  13 December 
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Rate card

Display Advertising
 Casual 3x 7x 13x 26x 36x 46x

Full page

300mm x 235mm 7980 7350 6825 6300 5775 5355 5040

2/3 page

H: 180x215

V: 280x144 5865 5460 5124 4775 4400 3980 3650

1/2 page

H: 140x215

V: 280x107.5 5190 4800 4530 4190 3875 3540 3280

1/3 page

H: 90x215

V: 280x72 3490 3180 3025 2855 2650 2490 2235

1/4 page

H: 70x215

V: 280x53 2990 2825 2670 2415 2250 2050 1870

1/8 page

H: 35x215 1575 1470 1365 1260 1155 1050 945

Premium position
 Casual 7x

Gatefold

3 pages 15750 13650

4 pages 18900 15750

Cover wrap

2 pages 11550 9450

Cover fl ap

2 pages 8925 7875

Resource guide
 Casual 3x 7x 13x 26x 36x 46x

Single listing

90mm x 55mm 560 540 520 490 460 430 400

Double listing

90mm x 110mm 1050 1010 960 900 840 770 700

Directory
 Casual   7x  13x  26x

Full page 2750 2450 2175 2025

Prices do not include GST

Inserts
                                                                    Per Insertion

2 pages 4000

4 pages 6000

8 pages 8000

12 pages 10000
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Print specifi cations

ARN Dimensions
Full page trim size  300 x 235 mm

Full page type area 280 x 215 mm

Double page spread
DPS trim size 300 x 470 mm

DPS type area 280 x 450 mm

Column depth 280 mm

BLEED SIZES WILL BE SUPPLIED ON REQUEST

Bleed allow 5 mm on all sides

Space between columns 5 mm

Gutter bleed allow 10 mm

Screen Mono 120

4 colour 133

Half page (horizontal) 140 x 215 mm

Half page (vertical) 280 x 107.5 mm

Quarter page (horizontal) 70 x 215 mm

Quarter page (vertical) 280 x 53 mm

1/3 page (horizontal) 90 x 215 mm

1/3 page (vertical) 280 x 72 mm

2/3 page (horizontal) 180 x 215 mm

2/3 page (vertical) 280 x 144 mm

1/8 page (horizontal) 35 x 215 mm

Cover wrap
Front page 245 x 235 mm*

Inside page 300 x 235 mm

                                      * 5mm bleed sides and bottom only

Booking/Material Deadlines
ARN is a weekly publication with a Wednesday dateline.

Bookings: Wednesday, 14 days prior to publication date.

Material: Monday, 9 days prior to publication date.

Cancellations: 60 days prior to publication date and must be confi rmed 

in writing. Advertisers will be charged in full for ads cancelled inside 60 

days of publication date.

We have an obligation to deliver our publication on time and therefore material 
must be received by close of business on the deadline.  If not, for current 
advertisers existing material will run and for new advertisers a fi ller advertisement 
will run.  The full price will be charged to all advertisers.
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Print specifi cations

Advertising Contracts

Rates for contracts are calculated on frequency. Schedules are to be 

used within a 12-month period. Contracts can be given rate protection for 

a period of 12 months from the date of contract. A surcharge based on 

frequency will apply to unfulfi lled contracts.

Material

Australian Reseller News only accepts advertising material sent as a PDF 

1.3 (Acrobat 4) fi le distilled to IDG specifi cations (IDG’s distiller settings 

can be emailed on request). The PDF fi le must be generated by Adobe 

Acrobat Distiller not directly by an application or PDF writer. Postscript 

type 1 or type 2 fonts only to be used. All images used in producing the 

PDF must be CMYK not RGB. PDFs must be press optimised not print 

optimised.

IDG accepts ads through QuickCut

A colour iris or chemical proof must be supplied.

All Double Page Spread Ads should be supplied as separate Left and 

Right Hand Pages.

Documents must be set to the correct size and in the case of a full page 

must include 5mm bleed on all sides. PDF fi les cannot be altered in any 

way by IDG, all changes must be done by the client prior to dispatching. 

IDG cannot be held responsible for the reproduction of adverts if the 

original material used was of a low resolution or if RGB colours. 

All CDs must be clearly marked and should be accompanied by material 

instructions.  IDG cannot be held responsible for the storage of unmarked 

CDs.  IDG will store clearly marked CDs for 3 months.
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Online specifi cations

IDG Online advertisement specifi cations 

The following specifi cations apply to all ads served by IDG 

Communications or via a third party.

Size

Banner ads must be exactly 468 pixels wide by 60 pixels high

Block Tile ads must be exactly 125 pixels wide by 125 pixels high

Boom Box ads must be exactly 300 pixels wide by 250 pixels high

Lead time

All standard graphics and text submissions should be submitted 3 (three) 

business days prior to the campaign launch date.

Rich Media campaigns require 5 (fi ve) business days prior to the 

campaign launch date

All fi nished art work, supplied must be tested and function properly on a 

PC and on a Macintosh in Netscape 4, Netscape 6 and above, Internet 

Explorer 5 and above.

Format

RGB colour space, saved in .GIF format (256 colours). Graphics may 

be used on many different coloured backgrounds, so don’t create 

transparent backgrounds.

All images should be bordered so as not to bleed into the background.

Images should be optimised to the lowest-possible bit depth using Adobe 

Photoshop or similar program. For optimal display, we recommend using 

the browser-safe color palette. Fewer colours result in the sharpest and 

most effi cient ads.

Animation

Banner ads may contain animation (with limited or unlimited looping) or 

be static.

File size

Banner ads may not exceed 15Kb in size.

Boombox ads may not exceed 20Kb in size.

Button ads may not exceed 10Kb in size unless other wise stated.

Final graphics must be supplied with their correct labelling with the 

appropriate suffi x to denote the format eg.a GIF banner called my_

computer must be labelled my_computer.gif

Hyperlinking

We can link banner ads to the client’s site. To allow us to link to their sites, 

clients should specify a URL such as the following: http://www.arnnet.

com.au
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Online specifi cations

Please ensure URLs are correct before sending this also includes 

redirects for third party serving. All links and redirects should allow for the 

viewer to click back to the original site. Any tags found to not adhere to 

this will not be placed on any IDG website.

ALT Text

Please provide alternate text to be displayed in the image’s absence. 

Alternate text should be a short informative description of the banner, no 

more than 50 characters or less of alt text. 

Rich Media Banner Specifi cations

The following specifi cations apply to all ads served by IDG 

Communications or via a third party.

Notes for all Rich Media Banners

1.15k maximum (HTML plus images)

Maximum File Size upon User Click: Upon user click, an additional 15k 

can be loaded from DoubleClick servers or an additional 85k can be 

loaded from 3rd-party servers.

2. Please verify:

Banner ads must be exactly 468 pixels wide by 60 pixels high

Button ads must be exactly 125 pixels wide by 125 pixels high

Boombox ads must be exactly 300 pixels wide by 250 pixels high

3. Creative outside these perimeters need consultation with your Account 

Manager and IDG’s in-house technical department.

4. All elements should be contained within the ad unit, including all 

javascript.

5. No nested tables within the ad unit.

6. More than one form can be used, but forms cannot be nested.

7. Do not send code with <html>, <head>, <title>or <body> tags.

8. Client must supply animated .gif for non Flash enabled browsers.

9. All images must be locally referenced.

10. Please include a target =_top (preferred) or target =_blank at tribute 
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Online specifi cations

in all <a href>, <form action>and <area>tags, as well as in click throughs 

embedded into Java or Flash.

11. In order to track clicks on forms, method=get must be used. (Forms 

with method=post are able to run through DART, but we cannot track 

clicks on them.)

12. Click through URLs are handled via the FSCommand. Please do not 

encode the click through URL(s) into the .FLA fi le.

13. If you require IDG to track the fl ash creative in DART for clicks will need 

the following directive.

With the “GetURL”  command, and in the command line use the word 

“clicktag” and mark it as an expression. Please do not insert a URL 

destination just the word “clicktag”.

PLEASE ensure all Creative is set to target=”_top” not “_self”

See further DoubleClick Designer instructions (Clicktag_Designer.pdf) for 

further clarifi cation.

14. If the ad passes form data back to a scripting program, that scripting 

program must accept an all UPPER CASE query string.

15. All function, variable and constant names within the scope of the 

provided javascript must be individually prefi xed with “pp_” to avoid 

confl icts with other client side javascript.

16. A banner may not produce an audio or video stream until a user clicks 

on it.

17. If the banner expands, it must only do so upon a user click (on 

Mouse Over expands are not accepted, unless agreed to by the Account 

Manager and Online Network.)

18. Please test your creative before submitting them, delays will be 

experienced if creative does not adhere to the guidelines.

19. Banners are run through iFrames on Internet Explorer and through 

Layers on Netscape.

Testing

IDG requires 5 (fi ve) business days to accept and test an ad unit.
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President and Publisher

Susan Searle 

President & Publisher 

Channel Division (02) 9902 2718 

susan_searle@idg.com.au

Advertising Contacts

Jessica Ross

Associate Publisher 

(02) 9902 2769 

jessica_ross@idg.com.au

Andrew Brain 

Group Advertising Manager 

(02) 9902 2759  

andrew_brain@idg.com.au

Shaun Alexander 

Account Manager

(02) 9902 2764

shaun_alexander@idg.com.au

Linda Bertolissio 

Account Manager

(02) 9902 2739

linda_bertolissio@idg.com.au

Nicola Halpin 

Sales Executive

Resource Guide & Reprints

(02) 9902 2725

nicola_halpin@idg.com.au

Julie Dominguez 

Account Manager VIC/SA/WA

(03) 9774 2085 

julie_domiguez@idg.com.au

Nikki Turnbull

Sales & Marketing Co-ordinator 

(02) 9902 2771 

nikki_turnbull@idg.com.au

Editorial Contacts

Brian Corrigan 

Editor  

(02) 9902 2768  

brian_corrigan@idg.com.au

Nadia Cameron 

News Editor  

(02) 9902 2782  

nadia_cameron@idg.com.au

Jennifer O’Brien 

Features Editor 

(02) 9902 2778 

jennifer_obrien@idg.com.au

Julia Talevski

Journalist  

(02) 9902 2716  

julia_talevski@idg.com.au

Rob Irwin

Journalist  

(02) 9902 2777  

rob_irwin@idg.com.au

Mike Gee

Production Editor

(02) 9902 2709  

 mike_gee@idg.com.au

Howard Dahdah

Online Journalist

howard_dahdah@idg.com.au

Jeanne-Vida Douglas

Freelance Journalist

obermann@pacifi c.net.au

Contacts


